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Renewed IKEA and WWF partnership to accelerate
action to enhance biodiversity
For nearly 20 years WWF and Inter IKEA Group have partnered to drive positive
environmental impact within different industries, and today a renewed term of
partnership until 2025 is announced. The partnership reaffirms the commitment
to protect, manage and restore key landscapes, and enable a nature and climate
positive value chain to also uphold the rights and needs of people.
2021 is an important year where decisions on a global biodiversity framework will be
taken at the upcoming UN Biodiversity conference, CBD COP 15. The rate of global loss
of nature is unprecedented in human history. According to the WWF Living Planet
report 20201, there was a 68 percent average decrease in population sizes of mammals,
birds, amphibians, reptiles and fish between 1970 and 2016. Meanwhile, half the global
GDP is moderately or highly dependent on nature’s resources, while nature provides at
least $125 trillion worth of services annually2.
“We have a decisive decade ahead. 2030 is the year by which we must be on track with
the decarbonisation pathway and reverse nature loss to create a safe and healthy
future for people and planet. The next ten years can and must put us in the right
direction towards an equitable, net zero and nature positive economy. We are proud to
continue our partnership with IKEA, joining forces to achieve more impact on the
ground, help mainstream sustainable practices and positively influence stakeholders,
businesses and decision makers,” says Marco Lambertini, Director General of WWF
International.
“WWF believes that working with the private sector is a key mechanism that can help
contribute significantly to sustainable development and that by working with
companies like IKEA we can address the need for the entire industry to be more
sustainable. WWF is committed to work with IKEA to continue showing leadership and
transparency and to address the inevitable challenges which come with corporate
sustainability whenever they occur.”
Lena Pripp Kovac, Chief Sustainability Officer at Inter IKEA Group, says: “There is an
urgent need to actively protect biodiversity. Halting deforestation and the conversion
of natural habitats, as well as restoring degraded landscapes is critical to addressing
biodiversity loss and climate change. Through the combined efforts of WWF and IKEA,
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we aim to influence and inspire more sustainable business practices, and to deliver
conservation and resource stewardship that would not otherwise be possible.”
Since 2002, WWF and IKEA have worked together to protect and improve management
of forests and fight illegal logging, as well as to reduce water and pesticide use and
improve livelihoods in cotton farming. The partnership is also engaged in freshwater
projects to find solutions for a more sustainable textile industry. The partnership now
works in 17 countries all over the world.
A few results of the partnership are:
●

●

●

Strengthening of forest policy, improving forest management practices and
increasing FSC-certified forests by 36 million hectares, to drive market
transformation towards responsibly sourced wood in Europe and Asia.
Completing the mapping of nearly all known virgin and old-growth forests in
the Carpathian regions of Bulgaria, Romania, Slovakia and Ukraine, and also in
Russia, where procedures to ensure protection of the old-growth forest are now
also in place.
Empowering 10,000 women in Pakistan through training and capacity building
on alternate income generation activities such as the establishment of micronurseries and kitchen gardening techniques, with environmental benefits,
which includes conservation of natural resources.

In the next five years, the WWF and IKEA partnership will - through advocacy and
continued field implementation - collaborate to protect, manage and restore key
landscapes, enhance biodiversity and enable a climate positive value chain, in a way
that upholds the rights and needs of people. Some key areas of focus for the renewed
partnership are:
●

•

●

●

●

To test, implement, and promote a landscape approach to enhance local
biodiversity in Russian forests. Particular focus will be on commercial FSCcertified forest areas and forest set aside for conservation purposes.
To maintain forests and habitats of flagship species, particularly orangutans,
and improve Indonesian forest resilience to climate change. This project will
contribute at least 20,000 hectares of FSC-certified forests that are sustainably
and equitably managed for the benefit of local communities.
• Promoting Water Stewardship beyond the cotton farms by enhancing our
work on water basin improvement and restoration projects in Turkey, Pakistan
and India through a series of technology driven interventions and multi
stakeholder initiatives.
Reducing GHG emissions through the adoption of carbon smart agricultural
practices. This will include supporting and enabling farming communities to
adopt climate smart crop production and livestock management by training and
building up capacity. It will also include promoting research and development
within this area.
Establishing a global definition of climate positive with the aim to secure a
credible framework for ambitious global climate action. This process will be led

by WWF, with key input from IKEA and other companies, and part of the work
will be presented at COP26 in Glasgow in November 2021.
About the IKEA and WWF partnership
WWF and IKEA are working together to safeguard and manage natural resources and transform
business for the benefit of people and planet. Through engagement and projects within forests,
cotton, freshwater and climate, the partnership is working to protect and enhance biodiversity
by supporting a transition towards more ecologically sustainable business practices. Find out
more at the IKEA and WWF partnership website.
About IKEA
IKEA offers well-designed, functional and affordable, high-quality home furnishing, produced
with care for people and the environment. There are several companies with different owners,
working under the IKEA Brand, all sharing the same vision: to create a better everyday life for
the many people. IKEA was founded in Sweden in 1943.
About the IKEA franchise system
The IKEA retail business is operated through a franchise system with franchisees that are
authorised to market and sell the IKEA product range within specified geographical territories.
Inter IKEA Systems B.V. is the owner of the IKEA Concept and worldwide IKEA franchisor, who
also assigns different IKEA companies to develop the product range, supply products and
deliver communication solutions. Today, 12 different groups of companies have the right to own
and operate IKEA sales channels under franchise agreements with Inter IKEA Systems B.V.
About Inter IKEA Group
Inter IKEA Group includes Inter IKEA Systems B.V., IKEA of Sweden AB, IKEA Supply AG and IKEA
Industry AB related businesses. Inter IKEA Holding B.V. is the holding company for the Inter IKEA
Group.

